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Foreword
From our CEO - Mimi Kalinda

In today’s dynamic corporate landscape, the role of digital PR 
and communication has evolved from only being a medium 
for information sharing to becoming a powerful catalyst for 
creativity and innovation. As we navigate this ever-changing 
landscape, I am pleased to launch this edition of our newsletter, 
which is dedicated to highlighting the limitless potential for 
unleashing the creative power of Digital PR and communication. 
Effective communication is no longer a one-way street in today’s 
interlinked society. It’s a dynamic, collaborative conversation 
that necessitates a new level of creativity. Our team has dug 
deep into the heart of this shift, revealing tactics and insights 
that leverage the full range of digital resources to captivate, 
engage, and inspire.

I had the privilege of participating in the Africa Climate Summit 
(ACS) 2023 as the Communications Director. Among the 
valuable insights gained, the signing of the Nairobi Declaration 
stood out as a significant milestone in addressing crucial global 
challenges. The pivotal role of Digital PR and Communications 
was evident in the summit’s success. Using online platforms and 
social media, we effectively spread the summit’s message and 
promoted the importance of the Nairobi Declaration, reaching 
an audience that aims to support climate action.
 
Within these pages, you’ll discover a treasure trove of ideas 
and stories, that illuminate how Digital PR can transcend 
the ordinary, sparking fresh ideas and forging authentic 
connections. From leveraging social media as a canvas for 
storytelling to harnessing data analytics to tailor messages with 
precision, we invite you to embark on a journey of exploration. 
I extend my heartfelt gratitude to our team of dedicated 
professionals who have curated this insightful edition, as well 
as to our readers who continue to inspire us with their thirst 
for innovation. Together, let’s embark on this exciting voyage 
of unleashing the boundless creativity within Digital PR and 
Communication.
 
I hope you enjoy this edition!

ACG CEO and 
Co-Founder

Mimi Kalinda
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From our CEO - Mimi Kalinda

Breaking Barriers: 
Embracing Digital PR and Communication 
in Africa’s Thriving Landscape.

In today’s rapidly evolving digital age, the realm of Public Relations 
and Communication has transcended conventional boundaries, 
empowering us to unleash the full force of creativity and innovation. 
As the world becomes increasingly interconnected, the possibilities 
for engaging with audiences and shaping public perception have 
expanded exponentially. In no place is this transformation more 
evident than in Africa, where the convergence of technology and 
a rising digital-savvy population is driving a seismic shift in the 
landscape of PR and communication.
 
Gone are the days of one-size-fits-all approaches to disseminating 
information. Digital PR and communication have opened a gateway 
to a world of tailored, personalised experiences, uniquely crafted 
to resonate with diverse African audiences. Through the utilisation 
of social media platforms, interactive websites, and immersive 
virtual reality experiences, we can now take our stories directly to 
the hearts of those we seek to reach.
 
In this new era, data is king. Harnessing the power of data 
analytics allows us to gain invaluable insights into audience 
preferences and behaviours. Armed with this knowledge, we can 
fine-tune our strategies and deliver content that truly captivates 
and inspires. By listening to the pulse of the people, we create 
a symbiotic relationship, one where communication becomes 
a two-way street, nurturing a sense of authenticity and trust. 
According to the Social Flagship Report April 2021, created by the 
Global Web Index (GWI), four African countries cracked the top 10 
rankings for social media usage based on time spent, as Nigeria 
ranked first at (3:46), followed by Kenya (3:33), South Africa (3:32) 
and Ghana. 

In a 2022 report by We Are Social and Hootsuite, more than 40% 
of the African population actively uses social media platforms, 
representing over 500 million users. Additionally, mobile internet 
penetration has surpassed 40%, making smartphones the primary 
means of accessing digital content. These statistics underscore the 
immense potential for reaching audiences through digital channels 
in Africa.
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The most substantial difference between the choice of social media platforms for in-house brands 
and agencies is the utilisation of LinkedIn. Eighty-two percent of agency-based respondents said 
that they use LinkedIn, whereas, for in-house brands, respondents only selected it 60% of the time. 
LinkedIn is followed by Twitter (81%), Facebook (80%), Instagram (76%) and YouTube (60%). 
Interestingly, TikTok is tipped to emerge as a major platform of choice. When asked which platforms 
they expected to use in the next 12 months, respondents selected TikTok 73% of the time, as opposed 
to 42% of the time in 2020. This is according to the Africa PR & Communications Report 2023.  
The emergence of digital platforms in Africa is breaking down traditional boundaries and transforming 
how information flows between individuals, organisations, and the public. Social media, blogs, 
podcasts, and other digital mediums enable direct interactions, real-time feedback, and instant 
sharing of information. This phenomenon has decentralised communication, empowering individuals 
and businesses to reach audiences beyond geographical limitations, thus transcending traditional 
PR boundaries.

 
Leveraging the Power of AR and VR

Augmented Reality (AR) and Virtual Reality (VR) 
are revolutionising the PR and communication 
landscape in Africa. Companies are using AR 
and VR to create immersive experiences for their 
target audiences, enhancing brand engagement 
and storytelling. For instance, tourism campaigns 
are using VR to showcase African destinations, 
offering potential visitors a virtual tour. Similarly, 
AR filters and interactive experiences are being 
used to promote products and services. These 
technologies have the potential to create lasting 
impressions and elevate brand perception.
 
The benefits and opportunities that Digital PR 
and communication offer for businesses and 
individuals in Africa cannot be overstated. The 
vast reach of digital platforms allows for cost-
effective campaigns, making it possible to engage 
with a global audience without substantial financial 

investments. Real-time analytics provide valuable 
insights into audience behaviour, enabling targeted 
and data-driven strategies. Moreover, digital PR 
fosters a more personal and interactive relationship 
with the audience, resulting in higher engagement 
and brand loyalty.
 
Taking cognisance of this, Africa Communications 
Media Group (ACG)/MARCO is at the forefront 
of harnessing the power of digital PR to execute 
impactful campaigns for its clients. By leveraging 
social media, influencers, and creative content, 
ACG/ MARCO  has  successfully  launched various 
campaigns that have resonated with African 
audiences. Our innovative approach and adaptability 
to emerging digital trends have helped our clients 
achieve significant brand visibility and market 
growth.

 
Admittedly, digital technology has brought many benefits to the PR and Communications industry, but it 
has also created new challenges. One of the major issues is the potential for large-scale manipulation 
of information. This was exemplified by the recent lawsuit against META (formerly Facebook), a 
technology conglomerate, for amplifying ethnic violence in Ethiopia through its Facebook platform. 
Other challenges include limited access to reliable internet connectivity in some regions, lack of digital 
literacy among certain demographics, and the need for training and upskilling of PR professionals 
to effectively navigate the digital landscape. Additionally, a few businesses and organisations might 
still be hesitant to embrace digital strategies due to traditional mindsets and risk aversion.
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Overcoming the challenges
 
But these challenges are surmountable. To ensure the effective adoption of cutting-edge digital PR 
for their clients, PR agencies in Africa should take a proactive and strategic approach. Firstly, they 
must invest in continuous training and upskilling of their teams to stay updated with the latest digital 
trends and technologies. This will equip their professionals with the knowledge and expertise to 
craft innovative and impactful digital campaigns. Secondly, PR agencies should conduct thorough 
research and data analysis to understand their clients’ target audience and tailor their digital strategies 
accordingly. Utilising real-time analytics will help them measure the success of their campaigns and 
make data-driven improvements.
 
Moreover, collaboration and partnerships with 
reputable digital platforms, social media influencers, 
and content creators can significantly enhance 
the reach and impact of their campaigns. By 
leveraging these partnerships, PR agencies can 
tap into existing digital communities and access 
niche audiences that align with their clients’ brands. 
Furthermore, agencies should explore the potential 
of augmented reality (AR) and virtual reality (VR) 
technologies to create immersive experiences that 
capture the audience’s attention and generate 
lasting impressions.

To ensure consistent communication and seamless 
coordination, PR agencies should maintain open 
channels of communication with their clients. 
Keeping clients informed about the progress and 
outcomes of their digital campaigns will build trust 
and foster long-term relationships. Additionally, 
agencies should be transparent about the costs 
and potential risks associated with digital PR 
initiatives, setting clear expectations from the outset. 
Lastly, PR agencies in Africa should remain 
agile and adaptable in their approach. The digital 
landscape is constantly evolving, and what 
works today might not be as effective tomorrow. 
Agencies must be ready to pivot and adjust their 
strategies based on emerging trends and changing 
consumer behaviours. By being forward-thinking 
and embracing innovation, PR agencies can position 
themselves as industry leaders and provide their 
clients with cutting-edge digital PR solutions that 
deliver tangible results in the dynamic African 
market.
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Future is Bright
 
The future of Digital PR and Communications in Africa is 
poised for remarkable growth and transformation. With 
the continent experiencing a significant surge in internet 
penetration and the adoption of advanced technologies, 
the landscape of public relations and communication is 
set to evolve rapidly. As more Africans gain access to 
smartphones and affordable internet, social media platforms 
and digital channels will become integral to engaging with 
audiences, sharing stories, and shaping public perception.  
The use of AI-powered chatbots, data analytics, and virtual 
reality will enable organisations to deliver personalised 
and immersive communication experiences. Additionally, 
influencer marketing will gain further prominence as a 
powerful tool to connect with diverse African audiences. 

Furthermore, as local startups and tech hubs continue 
to flourish, innovative digital PR strategies and platforms 
specifically tailored to the African context will emerge. As the 
continent’s digital ecosystem flourishes, so will the opportunities 
for businesses, governments, and individuals to effectively 
communicate, share ideas, and drive positive change in Africa. 
In conclusion, digital PR and communication have become 
essential for PR agencies in Africa to stay ahead of the 
pack and remain relevant in a rapidly evolving landscape. 
The statistics, success stories and numerous opportunities 
presented by digital platforms demonstrate their potential for 
driving business growth and reaching wider audiences. By 
embracing digital PR and communication and overcoming 
the associated challenges, PR agencies can create powerful, 
impactful campaigns and solidify their positions as leaders 
in the industry. It is imperative for PR agencies in Africa to 
adapt to the digital age and seize the vast potential it offers 
to thrive in today’s dynamic and interconnected world.
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NEWSNEWS
Business & Market

5 essential 
technologies for 
running a business 
in 2023

Brics to more 
than double with 
admission of six 
new countries

Click Here To Read The Full Article

Click Here To Read The Full Article

It’s 2023, and it’s the Information Age, so it’s 
not a stretch to say technology makes the 
world go around. And if you run a business 
and you’re not keeping up with tech, you run 
the risk of falling behind competitors and 
losing customers who’d rather deal with a 
properly tech-savvy company.

The Brics group of big emerging economies 
has announced the admission of six new 
members, in an attempt to reshape the global 
world order and provide a counterweight to 
the US and its allies.

https://stuff.co.za/2023/06/29/essential-technology-for-business/
https://www.theguardian.com/business/2023/aug/24/five-brics-nations-announce-admission-of-six-new-countries-to-bloc
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Virtual Reality (VR) has been utilised for training and simulations in the military and health sectors 
since the 1960s, but it has also become a fruitful field for evaluating social and psychological 
dynamics in academic contexts. Journalists, for example, have used virtual reality to immerse 
their readers in stories, educators have used it for experiential learning, and doctors have used it 
to reduce the detrimental effects of psychological traumas. According to PwC, one of the defining 
features of virtual reality is “its ability to engage the user in a completely new environment.” 
Whether it’s true-to-life or completely fantastical, you’re essentially teleported through space. 
 
As we progress further into the digital age, VR has the potential to tear down barriers and alter how 
we engage and communicate. Africa, which has historically been on the receiving end of the global 
digital divide, stands to benefit enormously from these advances. One such advancement is the 
Apple Vision Pro, a mixed reality headset that displays augmented reality content overlaid on the 
world around you, and immersive virtual content. Introduced at WWDC 2023, the Vision Pro is set 
to launch in early 2024.

Image Credit: Apple 

Beyond Boundaries: The Future 
of VR in Communications and its 
Prospects for Africa

https://www.digitalpulse.pwc.com.au/three-use-cases-virtual-reality-enterprise/
https://www.macrumors.com/roundup/apple-vision-pro/
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Here are five ways VR in 
communications will benefit 
Africa:

VR can revolutionise learning by providing immersive, interactive educational 
experiences. This can be particularly impactful in remote or under-resourced 
areas of Africa, where access to quality education can be a challenge. Therefore, 
when the combination of VR technology, artificial intelligence, and other related 
technologies is compared with the traditional education method, it presents 
the unique characteristics of non-face-to-face physical space, non-linear time, 
360-degree real-time interaction, and artificial intelligence-based personalised 
teaching, replacing traditional in-person teaching and focusing on teaching and 
learning.

VR can play a critical role in improving healthcare communications, from virtual 
doctor visits to health education. This is especially important in Africa, where 
healthcare infrastructure is often lacking and access to specialists is limited. Abdul 
Latif Jameel Health has announced a new strategic partnership with Holoeyes 
Inc. to distribute their innovative 3D virtual reality (VR) technology surgery support 
system and medical education software to a potential market of over 2.4 million 
physicians across the Middle East and African countries.

Meta CEO Mark Zuckerberg sees the VR and the metaverse as the “successor to 
the mobile internet, an invention” that reshaped all our lives by allowing us to go 
online anywhere and made it possible for Facebook’s current business to exist. 
VR works well for a continent as vast and diverse as Africa, and VR can facilitate 
seamless interaction between communities, government agencies, and businesses, 
bridging the distance and fostering better collaboration.

1

3

2

Enhanced Education and Training

Breaking Down Geographical Barriers

Improved Healthcare Communications
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https://aljhealth.com/en/
https://aljhealth.com/en/
https://holoeyes.jp/en/
https://holoeyes.jp/en/
https://about.meta.com/metaverse/
https://about.meta.com/metaverse/
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VR can provide new opportunities for African businesses to promote their products 
and services, communicate with clients, and meet with their target audience. This 
can assist local enterprises in competing on a global scale while also contributing to 
economic progress. During the COVID-19 outbreak, IKEA launched an augmented 
reality app that allows customers to use their smartphone to visualise how a piece 
of furniture will look in any room of their home. Other stores let customers view how 
they might look wearing a specific piece of apparel or eyeglasses without having to 
try them on in person. Many online buyers can now precisely preview themselves 
in a certain shade of lipstick or hair colour before purchasing these items.

VR allows for immersive experiences that can showcase the rich diversity and 
cultural heritage of Africa to the world. This can foster global understanding and 
appreciation, while also boosting tourism and related industries. “My Africa” 
transports viewers to an elephant sanctuary in Kenya, where the participant is 
able to move around in a photorealistic environment and provide care to a baby 
elephant - including feeding it milk, wetting its ears and listening to its heartbeat. 
“My Africa: Elephant Keeper” aims to educate - and to create a lasting impact.

4

5

The future of VR in communications is bright, and 
Africa, with its young population and developing 
digital economy, is well-positioned to capitalise on 
this technology for economic growth and societal 
advancement. Looking beyond borders, it’s evident that 
the creative potential of digital PR and communication 
will play a critical part in crafting this future. The launch 
of gadgets such as the Apple Vision Pro represents 
a huge advancement in this quest.

Empowering Local Businesses

Promoting Cultural Exchange
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https://gizmodo.com/ikeas-expands-augmented-reality-app-lets-you-fill-an-e-1838362429
https://gizmodo.com/ikeas-expands-augmented-reality-app-lets-you-fill-an-e-1838362429
https://www.conservation.org/stories/virtual-reality/my-africa
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WIKI Event

In today’s fast-changing digital world, events have transformed, 
and these changes go beyond physical borders. Traditional 
gatherings have stepped away and given way to engaging, 
globally accessible experiences that exceed geographical 
limitations. As we reflect on recent webinar events hosted by 
the Wikimedia Foundation, it becomes evident that events in 
our digital age have evolved into powerful tools for impact, 
exceeding geographical boundaries and captivating global 
audiences. In this post-event article, we revisit the key 
takeaways and the role of digital PR and communication in 
shaping the event’s success.
 
The recent webinar events hosted by the Wikimedia Foundation 
stand as a testament to the evolving nature of events in the digital 
era. This hybrid gathering skilfully bridged the gap between 
physical attendees and a virtual audience, showcasing the remarkable potential of this new event format. 
One of the most significant advantages of hybrid events is their ability to bring together individuals from 
various geographical locations, transcending the limitations of physical boundaries. The Wikimedia 
Foundation’s initiative to collaborate with members of the Wikimedia community in the region and 
host a webinar session aimed at helping journalists understand Wikimedia projects better is a prime 
example. By embracing a hybrid approach, they seamlessly connected participants from different 
countries, fostering a sense of unity and collaboration.
 
The webinar format allowed for real-time engagement with content, ensuring that attendees could 
participate and interact, whether they were physically present or joining remotely. This accessibility 
extends the event’s reach and relevance far beyond its physical occurrence, making it a truly global 
experience. Creativity plays a pivotal role in crafting immersive event experiences that captivate 
both in-person and virtual attendees. The Wikimedia Foundation’s webinar was skillfully designed 
to provide valuable insights into knowledge gaps on Wikipedia and the role that African journalists 
can play in closing these gaps. Through engaging storytelling and visually appealing presentations, 
the event captured the attention of participants, fostering an atmosphere of active involvement. 

As the Wikimedia Foundation’s hybrid webinar event showcased, this new era of events offers countless 
benefits and opportunities. By seamlessly accommodating both physical and virtual audiences, hybrid 
events redefine the boundaries of what is possible in event planning. They harness the power of 
digital PR and communication to create impactful narratives that resonate with a global audience. 
This evolution in event format holds immense promise for a more connected and sustainable future. 
As we continue to explore the expanding digital landscape, we have the opportunity to reshape the 
way we engage with audiences, fostering collaboration and understanding on a global scale.
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Unveiling the digital evolution of events
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Brand
Spotlight 
Africa’s path to a 
sustainable future: 
The role of renewable 
energy and digital PR

In the vast continent  of Africa, a land blessed with abundant natural resources and a rich 
diversity  of cultures, the spotlight is shifting toward renewable energy as a key pathway 
to sustainable progress. The challenges posed by climate change expand throughout the 
globe, yet they take on a unique form within the African context. This is why the collaboration 
between the African Market and organisations like the Global Energy Alliance for People 
and Planet (GEAPP) is important, driving the adoption of renewable energy sources and 
shaping a cleaner, more sustainable future.
 
Africa has great  potential for renewable energy expansion, waiting to be harnessed from 
the sun, wind, hydro, and other clean sources. However, hurdles such as underdeveloped 
infrastructure, financial constraints, and regulatory complexities have historically hindered 
the swift growth of renewables in many African nations. This is where the significance of 
entities like GEAPP comes into play—they can partner with local governments, businesses, 
and communities to overcome these challenges.
 
The power of strategic digital PR and communication strategies becomes evident as GEAPP 
showcases successful renewable energy projects that have already yielded positive outcomes 
across Africa. Sharing stories of rural communities newly illuminated by solar mini-grids or 
urban centres powered by wind turbines imparts a human dimension to the cause. These 
narratives not only underscore the concrete benefits of renewable energy but also highlight 
the transformative impact it has on local livelihoods and economies.
 
A crucial aspect of effective communication involves integrating African perspectives into 
GEAPP’s digital PR efforts. This can involve collaborating with African thought leaders, 
experts, and influencers in the renewable energy sector. Together, they can create content that 
sheds light on the unique challenges and opportunities facing the continent. By spotlighting 
innovative solutions developed and applied within the African Market, GEAPP fosters a 
cross-cultural exchange of knowledge that inspires global cooperation.
 
In the realm of visual storytelling, tools like interactive maps illustrating renewable energy 
projects across Africa or data-driven infographics comparing the environmental footprint 
of clean energy versus conventional sources add weight to the argument for sustainable 
practices.
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Brand
Spotlight 
Africa’s path to a 
sustainable future: 
The role of renewable 
energy and digital PR

Moreover, recognising the diversity of languages, cultural nuances, and communication 
preferences scattered across the African landscape is crucial. Adapting digital PR campaigns 
to align with local contexts ensures that the message of renewable energy advocacy reaches 
a wider, more receptive audience.

The inclusion of the African Market within the initiatives of organisations like GEAPP 
amplifies the worldwide movement toward embracing renewable energy. Through advanced 
digital PR and communication strategies, GEAPP effectively conveys the urgency, merits, 
and potential of sustainable solutions to diverse audiences across the continent. Through 
collaboration, innovation, and shared dedication, GEAPP and its partners can accelerate 
the shift to renewable energy, generating a positive impact on a global scale and within the 
intricate and promising fabric of the African continent.
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Complexities and uncertainties in the business sector are at an all-time high, and 
the African business landscape is no exception to the evolving global dynamics. As 
political instability and the tide of deglobalisation loom large, there is an ongoing 
conversation about the ability of African businesses to thrive on a global stage. 
However, it’s crucial to recognise that Africa is not merely a continent with potential but 
an active participant in the global communications space, as stated by Mimi Kalinda, 
CEO, and Co-founder of Africa Communications Media Group Marco, South Africa.
 
The recent Africa Spain Cooperation Summit brought together leaders from across 
Africa and Spain to explore ways to strengthen collaboration between the two regions. 
The current global context presents a series of challenges. Political instability, rising 
interest rates worldwide, and geopolitical tensions threaten to isolate the African 
continent. These forces can seem daunting, but history has shown that Africa possesses 
a unique resilience in the face of adversity. Rather than viewing these challenges as 
undefeatable obstacles, African nations and businesses can seize this moment to 
accelerate domestic policy initiatives that promote growth and innovation.
 
There is an urgent need to change the narrative surrounding Africa. It’s not a question 
of potential; it’s a declaration of competence and capability. African businesses 
have consistently demonstrated their adaptability and resourcefulness in navigating 
complex environments. They’ve harnessed their talents and creativity to compete 
on a global scale. It’s a testament to Africa’s ability to rise above challenges and 
contribute meaningfully to the global communications arena.
 
In times of uncertainty, it’s crucial to remember that Africa is not on the sidelines but 
actively shaping the future of global communications. African businesses are proving 
that they are more than capable of not only weathering storms but also thriving in 
them. They are rewriting the narrative, transforming challenges into opportunities, 
and asserting their competence on the world stage.
 
As we move forward, let us continue to support and celebrate the originality and 
resilience of African businesses. 

Talking To Africa
Africa Spain Cooperation Summit 2023 
- Navigating challenges with resilience
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At a Glance
Theme: Beyond Boundaries

In today’s digital era, public relations and communication have gained immense power 
as businesses and individuals can now connect with their target audience in unique 
and impactful ways. Digital PR and communication enable brands and individuals 
to establish strong relationships, enhance their reputation, and foster meaningful 
engagement. One of the most important parts of digital PR is utilising the power of 
storytelling. Brands can engage their audience and leave a lasting impact by telling 
great stories. Brands may express their unique stories, share their beliefs, and develop 
a true relationship with their audience by utilising various digital platforms such as 
social media, blogs, and online magazines. This allows them to humanise their brand 
and create client trust and loyalty.
 
The impact of digital PR and communication in the creative industry is clear, as 
we have seen with Ananse Africa, a unique e-commerce platform that links African 
designers with customers globally. This platform gives designers the opportunity to 
display their unique products, while customers can explore a wide selection of high-
quality goods inspired by African cultures through e-commerce and social media. 
There is a strong need to develop a coherent and engaging narrative around the 
African creative industry, and Ananse Africa has developed this narrative through its 
whitepaper report and thought leadership piece by outlining some of the key points 
on the African creative sector and the enormous economic potential it has, whilst 
highlighting how digital innovation is driving opportunities for African creatives to reach 
global audiences, investment in skills development and e-commerce infrastructure.

https://ananse.com/
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Leveraging on digital PR and communication strategies is essential by utilising various digital PR and 
communication tactics to enhance the visibility and reach of your whitepaper or thought leadership 
pieces. This could include creating a press release, engaging with relevant influencers, sharing the 
content on social media and collaborating with relevant stakeholders. Initiatives such as Ananse Africa 
are essential in supporting African creatives, equipping them with the necessary tools, resources, 
and opportunities to succeed. 

Through strategic communication, you can share these informative resources and tools with your target 
audience whilst helping establish credibility and trust among your target audience. The implementation 
of proactive media engagement, creative storytelling techniques, and direct communication with the 
target audience enables organisations to define their brand story and establish themselves as thought 
leaders within their respective industries. 
 
It is important to bear in mind that digital PR not only facilitates organisations in expanding their 
reach but also in connecting with individuals who share similar values through authentic storytelling.
 
This, in turn, helps raise awareness about important issues and inspires action.

Image: sourced from Ananse
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Africa Climate Summit 
(ACS)

The inaugural Africa Climate Summit (ACS), hosted by Kenyan President, HE William Ruto, took place 
during 4 – 6 September 2023 in Nairobi, Kenya, and brought together global leaders, intergovernmental 
organisations, Regional Economic Communities, United Nations Agencies, private sector, civil society 
organisations, indigenous peoples, local communities, farmer organisations, children, youth, women, 
and academia, with a shared commitment of addressing climate change and promoting sustainable 
development in Africa. 

With the theme “Driving Green Growth and Climate Finance Solutions for Africa and the World”, the 
summit, headline sponsored by our client, the Global Energy Alliance for People and Planet (GEAPP), 
served as a platform to inform, frame, and influence commitments, pledges, and outcomes, ultimately 
leading to the development of the Nairobi Declaration. It called on leaders to make ambitious pledges 
and commitments for Africa and the world to turn the tide on climate change.

With an emphasis on shifting the narrative away from a division between the Global North and the 
Global South, the summit highlighted the importance of collaboration and collective action which 
are vital for all nations to combat climate change effectively, while creating jobs and contributing to 
sustainable development. 

A key moment and significant outcome of ACS was the African Leaders Nairobi Declaration on Climate 
Change and Call to Action, a document that highlighted Africa’s vulnerability to the climate crisis and 
called for more ambitious and progressive action from the developed world. President Ruto said that 
a total of $23 billion had been pledged to green projects by governments, investors, development 
banks and philanthropists.

The declaration highlights Africa’s potential in combating climate change, emphasising its youthful 
workforce, abundant renewable energy resources, and entrepreneurial spirit as valuable assets for 
pioneering a climate-positive pathway. It also calls upon the global community to take urgent action, 
including emission reduction in line with the Paris agreement goals, honouring financial commitments, 
phasing down coal and fossil fuel subsidies, and mobilising capital for both development and climate 
action. All of which illustrates African leaders’ commitment to addressing climate change and seeking 
equitable solutions.

The Africa Climate Summit was a resounding success, fostering collaboration, raising ambitious 
pledges, and highlighting Africa’s potential in the fight against climate change. The Nairobi Declaration 
is a crucial step forward, calling for global solidarity and action to safeguard our planet for future 
generations. This event underscores the commitment of African leaders and their partners to drive 
green growth, climate finance solutions, and a sustainable future for Africa and the world.
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At ACG, we are delighted to welcome Mpumi to the team, who will be working with our client GEAPP. 
Mpumi Mavi is an accomplished PR consultant with over 14 years of experience in the marketing 
and communications industry. Her skill set encompasses crisis communications, PR and influencer 
strategies, internal communications, writing, and forming strategic partnerships, along with a deep 
understanding of digital and influencer marketing.
 
Mpumi’s impressive portfolio includes a wide array of clients from both business-to-business and 
business-to-consumer sectors, including renowned brands such as Standard Bank, Absa, Monash 
South Africa, King Price Insurance, Vodacom Business, ALX Africa, Distell, IBM, and Jaguar Land 
Rover. She has demonstrated expertise in marketing communications, media relations, strategy 
development, influencer management, and the effective management of campaigns and budgets.

Mpumi holds a Public Relations 
Management qualification from the 
University of Johannesburg and has 
furthered her skills with certificates 
in Project Management and Social 
Media Marketing from the Red & Yellow 
Creative School of Business. We take 
pride in having Mpumi join our team 
at ACG, and we eagerly anticipate her 
valuable contributions to the field of 
PR and communications.”

Welcome
to the ACG Team  -  2023
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ACG Social Media Highlights

AFRICA DAY THOUGHT 
LEADERSHIP DIALOGUE

AFRICA CLIMATE SUMMIT

YOUTH DAY ARTICLE

Click Here To View Post

Click Here To View Post

Click Here To View Post
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https://www.linkedin.com/feed/update/urn:li:activity:7067373643248332800?utm_source=share&utm_medium=member_ios 
https://www.linkedin.com/posts/africa-communications-group_africa-climate-summit-2023-driving-green-activity-7086653771585363968-LXng?utm_source=share&utm_medium=member_ios 
https://www.linkedin.com/posts/africa-communications-group_how-education-transformed-my-life-after-trauma-activity-7076463405003419648-AHeK?utm_source=share&utm_medium=member_ios 
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