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This really helped to bring home the fact 
that, even though global circumstances 
may be similar for all, our personal 
circumstances are different and we 
really need to be mindful of this as we 
deal with the people we are privileged 
to have in our lives.

Mental health underpins everything we 
care about; from educational attainment, 
productivity, family life and so much more. 
It is also something that is impacted by 
everything around us. It cascades across 
every aspect of our lives. Yet, it is not well 
understood or supported by our current 
societal norms and systems. As we learn to 
adapt to a fast-changing world and as we 
address important questions about racial 
injustice, the state of our healthcare systems 
and what interconnectedness truly means, 
I believe that communication can make 
massive change possible. Communication is 
about connection, bringing people together 
for deeper understanding. I am reminded 
daily of the responsibility we have at ACG 
to create a space for our clients and their 
stakeholders to collaborate, to create new 
norms for changing times. 

Despite the challenges we currently face 
as a global community, there is hope. We 
have an unprecedented opportunity to 
galvanize collective action and to commit 
to supporting one another to be whole 
and healthy, and to listen, to learn and to 
change. We each have to play our part, no 
matter our circumstances. 

ACG CEO AND CO-FOUNDER 

Mimi Kalinda

Ever since the COVID pandemic 
began, I’ve heard people say “we 
are all in the same boat”. I recently 
saw a poignant post that put this 
approach into perspective for me. 
It said that, in fact, we are not in 
the same boat, but we are in the 
same storm. Some people have 
yachts, others have canoes and 
some are drowning. 



Google announced it will invest $1 billion 
over the next five years to allow for faster 
and more affordable internet access and 
support entrepreneurship in Africa.

Internet reliability is a problem in Africa where less 
than a third of the continent’s 1.3 billion people 
are connected to broadband, according to the 
World Bank.

But the continent, where nearly half the 
population is under 18, is a promising market.

According to Google and Alphabet boss, 
Sundar Pichai “huge strides” have been made in 
recent years, but more work is needed to make 

“internet accessible, affordable and useful for 
every African”.

The investment will support digital transformation 
by ensuring improved connectivity and access, 
he said in a statement.

The funds will, among other things, go towards 
infrastructure development including the Equiano 
subsea cable that will connect South Africa, 
Namibia, Nigeria and St Helena with Europe.

Google to invest 
$1 billion to lift Africa 
internet access | Africanews

The economic context 
of the IVORY COAST

Google to invest $1 billion 
to lift Africa internet access
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In 2020, Ivory Coast’s economy was hit hard by the COVID-19 
pandemic, but it remained amongst the few Sub-Saharan 
African economies that maintained growth. According to the 
IMF, GDP growth slowed down to 2.3% in 2020, from 6.2% in 
2019. Assuming global conditions gradually normalize, growth 
is projected to pick-up to 6% in 2021 and 6.5% in 2022 (IMF, 
April 2021), boosted by reviving domestic demand.

Ivory Coast managed to reduce the impact of the pandemic 
in 2020 due to strong pre-crisis fundamentals, relative 
economic diversification and timely relaxing of the fiscal 
stance (IMF). The government put in place an emergency 
spending plan to tackle the health crisis and limit the growth 
deceleration. Declining revenues and increasing expenditures 
led to the deterioration of the public accounts.

The economic context of the Ivory Coast - Economic 
and Political Overview - International Trade Portal 
International Trade Portal (lloydsbanktrade.com)

BUSINESS 
& MARKETNEWS

READ MORE

READ MORE

https://www.lloydsbanktrade.com/en/market-potential/ivory-coast/economical-context
https://www.africanews.com/2021/10/06/google-to-invest-1-billion-to-lift-africa-internet-access/


When Italy first went into a coronavirus 
lockdown last year, Khabane Lame had 
just lost his job at a factory near the 
northern city of Turin.

He spent his days holed up at his parents’ 
home in Chivasso with his three siblings, 
looking for other jobs. One day, he 
downloaded TikTok and started tinkering 
with it in his bedroom, posting videos of 
himself under the name Khaby Lame. 
And gradually, a surprising career was 
born.

At first, like a lot of TikTokers, he created 
clips of himself dancing, watching 
video games or doing comedy stunts. 
Then, earlier this year, he began making 
fun of the life-hack videos that flood 
social media platforms -- reacting to 
them with a wordless shrug or a look of 
exasperation -- and he struck a chord.

TECH NEWS
BUSINESS & MARKET NEWSBUSINESS & MARKET NEWS

Now Lame (pronounced Lah-MAY) is the 
most popular man on TikTok, with 114 
million followers. The only other person 
ahead of him is dancer Charli D’Amelio, 
a California teen who posts playful 
videos, often with her older sister Dixie.

And Lame, 21, does it all without saying 
a word. On TikTok, his silence speaks 
volumes.

“I came up with the idea because I was 
seeing these videos circulating, and I 
liked the idea of bringing some simplicity 
to it,” Lame told CNN in a recent video 
interview.

“The type of gesture came by chance, 
but the silence didn’t. I thought of a way 
to reach as many people as possible. 
And the best way was not to speak.”

Khaby Lame is the most 
popular man on TikTok. And 
he doesn’t say a word - CNN
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He’s the most popular 
man on TikTok. And he

doesn’t say 
a word.

READ MORE

https://www.youtube.com/watch?v=qnD0z9VFyrE
https://www.youtube.com/watch?v=qnD0z9VFyrE
https://www.tiktok.com/@khaby.lame?lang=en
https://www.tiktok.com/@khaby.lame?lang=en
https://www.tiktok.com/@charlidamelio?lang=en
https://edition.cnn.com/2021/10/02/world/tiktok-khaby-lame-cec/index.html


To commemorate International Day for 
Universal Access to Information in the 
month of September, the Wikimedia 
Foundation, the non-profit that operates 
Wikipedia, launched a campaign in 
collaboration with the South African 
creative community to showcase the 
power of knowledge and everyone’s 
right to access, create and share it.

Over a period of four weeks, the Foundation will 
release online multimedia content built by South 
African writers, filmmakers, fashion designers, 
artists and thought leaders, highlighting a variety 
of topics from popular culture to social politics to 
the evolution of African cinema. The campaign 
can be followed online by using #WikipediaByUs. 

And to learn more about Wikimedia 
Foundation’s efforts to increase knowledge 
equity in its projects, explore their Open the 
Knowledge initiative.

To learn how to 
get involved in 
the Wikimedia 
South Africa chapter

©ACG 2021 PAGE 4

VISIT HERE

BRAND
SPOTLIGHT

The Afri-Plastics Challenge recently 
launched its second strand, Creating 
Solutions. This Strand invites individuals or 
organisations with a new or early-stage 
idea that seeks to reduce or eliminate 
plastic usage across Sub-Saharan Africa 
to apply for the Afri-Plastics Challenge.

For the second strand, Creating Solutions, 25 
finalists and three winners will be selected by a 
panel of experienced and professional judges 
who will assess the entries. The applicants’ 
ideas will be evaluated against criteria such as 
innovation, empowerment of women and girls, 
social impact in the community, environmental 

impact and the applicants’ capability to 
achieve success.  

Judges include Dr. Juliette Biao Koudenoukpo, 
UN Environment Programme Director & Regional 
Representative for Africa, Matthew Haden who 
is a solid waste management expert and Radhia 
Mtonga, a Zambian social entrepreneur. “It’s 
extremely exciting to be part of an initiative 
committed to finding innovative solutions that 
promote the circular plastic economy while 
simultaneously improving the social economic 
standing of women and girls in Sub-Saharan 
Africa” says Radhia Mtonga.

For more information and to apply for the Afri-
Plastics Challenge Strand 2: Creating Solutions

Applications close on Wednesday, 01 December 2021 12PM 
GMT. The Afri-Plastics Challenge is funded by the Government 

of Canada, and delivered by Nesta Challenges.

CLICK HERE

https://www.un.org/en/observances/information-access-day
https://www.un.org/en/observances/information-access-day
https://www.un.org/en/observances/information-access-day
https://wikimediafoundation.org/our-work/open-the-knowledge/
https://wikimediafoundation.org/our-work/open-the-knowledge/
https://www.un.org/en/observances/information-access-day
https://afri-plastics.challenges.org/


Mental Health in Africa has through 
the decades been seen as a taboo 
subject with people speaking in hushed 
tones. In traditional African society, 
the strong beliefs in the existence 
of ancestral spirits, sorcerers and 
witches still play a big role in peoples 
every day life. It is strongly believed 
that a person’s wellbeing can be 
greatly influenced through the subtle 
manipulation of the subconscious of 
those agents that constitute his or her 
psychosocial environment.

However, let’s take a step back and look at 
the origins of this attitude that we as Africans 
have adopted.

I recall visiting our family home in the 
country and there was a man that would 
strike terror in us all; it was clear that he was 
not mentally sound and nobody seemed 
bothered enough to try and find out what 
the problem was.

In my older age, I queried my village folk 
and they were very quick to say that he was 

cursed because he looked into an old man 
in the eyes they said. Other stories border 
lined madness (no pun intended) of how his 
ancestors; long dead had beckoned him 
and he resisted in joining them. 

I wonder at which point we as Africans will 
start to understand that mental illness is real 
and can be managed if not treated. How 
do we make mental health services more 
accessible throughout Africa? I believe 
that this starts with the religious leaders and 
government to ensure that there is adequate 
civic education on mental health and the 
importance of mental health.

We could start with a community-based 
approach where people would be 
incentivized and educated. This could mean 
making training for and practice of mental 
health care relevant. This can be done 
by offering mentorship programmes, and 
use of digital and mobile technologies for 
delivering care. Short re-skilling programmes 
that focus on management and evaluation 
of common cases in the community and 
outpatient setup can be conducted 
annually for healthcare staff.
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By Beverly Amira, ACG Client Service Director

...

ACG insightinsight

MENTAL HEALTH 
THOUGHT LEADERSHIP
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More so, women should be at the forefront 
of the initiative. There is the saying, ‘educate 
a man you educate an individual, but 
if you educate a woman, you educate 
a nation’. The African woman needs to 
realise that without her input in the fight 
to have adequate mental health support 
she is effectively contributing to the loss 
of generations. 

Gone are the days where you lock a child in 
a dark room away from prying eyes because 
he or she ‘is not ok’. It is not taboo nor has 
he or she been cursed. Having a better 
understanding of mental health will not only

Matters are further compounded with the 
Covid pandemic where we are seeing 
suicide rates shoot through the roof due 
to livelihoods being adversely affected. If 
we in the urban areas are struggling with 
the impact of Covid, how does one marry 
the issues of mental health to people 
that believe in witches and goblins and 
the manifestation of the same with the 
implications of Covid? 

I sit and ponder on this and again come to 
the same conclusion, get key stakeholders, 
religious leaders, community leaders and the 
government involved to actively and openly 
‘talk’ with us – note I said ‘with us’ rather 
than ‘to us’. 

One finds in these instances we find that 
there are organizations that have a clear 
idea from what they want to say and fail 

to take into consideration what is being 
understood on the ground which leads to 
confusion, distrust and skepticism.

Take time to understand what people are 
experiencing, their social background, the 
effects on each and then build a robust plan 
that will address these issues in a systematic 
way that allows messaging to be localized 
and relevant to the specific target.

I will leave you with this quote by Nelson 
Mandela at the launch of 1st Public-Private 
HIV/AIDS treatment site at GF Jooste Hospital 
on World Aids Day – whilst it is in relation to 
HIV/AIDS, it still holds true to mental health:

ACG insightACG insight

We must ensure that 
treatment is made 
available to those 
who need it, most 
especially to those 

who cannot afford it. 
Health cannot be a 

question of income; it is 
a fundamental human 

right. – Nelson Mandela



Tech, innovations 
& TRENDS
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If you are an entrepreneur living 
in Africa, you have probably 
faced the challenge of digitizing 
your business. The dream for any 
entrepreneur is to be able to 
generate money passively, without 
human intervention, even when 
they are asleep.

As a businesswoman I was naturally interested 
in the Afrifursa Fintech Summit last September. I 
was eager to learn about payment innovations 
in Africa where only 1/3 of the adult population 
is financially included. More significant in terms 
of development impact, mobile payments have 
taken hold on the continent. Since the launch of 
the pioneering M-Pesa system in Kenya in 2007, 
the practice has spread across Africa, which 
alone accounts for almost half of the world’s 
active mobile money accounts. In Nigeria, the 
PAGA start-up, according to its Founder Tayo 
Oviosu, is “focused on making it simple for people 
to pay, get paid, shop and sell” and aspires to 
be the Paypal of Africa (source jeuneafrique.
com). Ongoing advances in financial technology 
(fintech) have introduced new ways to expand 
access to financial services and the range of 
services offered to both experienced customers 
and the financially excluded. 

Other sectors have followed suit. This is the 
case, for example, of the energy sector. 600 
million people still live without electricity in 
Sub-Saharan Africa (i.e., more than 70% of the 
region’s population), essentially in rural areas. 
Today, thanks to innovations in payment systems, 
villagers can equip themselves with solar kits, 
purchased on credit via their mobile phones. 
Nearly 60 million African homes are now lit by 
stand-alone solar systems. (source: electrifying 
rural Africa fondem.ong)

In fact, innovation remains one of the keys 
to development in Africa. To that end, the 
French President Macron had made the recent 
announcement of the creation of the “Digital 
Africa” initiative to invest equity in startups, give 
interest and non-interest loans to businesses, and 
provide tech hubs with technical assistance. 
By investing $152 million for these and other 
purposes, France is signaling his earnest 
commitment to invest in Africa’s future digital 
economy. (source:www.qz.com)

Digital innovations can bring a lot to African 
businesses but there is a gap between 
Anglophone and Francophone Africa in terms of 
technological innovation. Although Digital Africa 
is an effort to try and remedy this, it may appear 
to be another “neo-colonial” construct to many. 
But just as the results of this mouth-watering 
investment are overdue, so I came away from 
this Fintech summit. With my appetite whetted 
and my eyes open to the potential of Africa, but 
hungry for the solutions that are available to date 
in Francophone Africa.

INNOVATION in payments 
for businesses in Africa Technology and 

innovation are 
central to unlocking 

Africa’s vast potential. 
– Antonio Guterres, UN
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As this month of October is 
dedicated to mental health, how 
can we talk about innovation 
without looking at innovation in the 
field of health, and mental health 
in particular?

The first World Mental Health Day was organized 
almost 30 years ago by the World Federation for 
Mental Health.

World Mental Health Day is an 
opportunity to unite globally 

to give mental health the 
attention it has not received 

in the past. – Dr Tedros 
Adhanom Ghebreyesus, 

Director-General of the World 
Health Organization

Mental health is one of the most neglected 
disciplines of public health. However, nearly 
one billion people suffer from a mental disorder, 
3 million people die each year from the 
consequences of harmful alcohol use and one 
person commits suicide every 40 seconds. Figures 
that deserve attention. 

To communicate about this scourge and attract 
the attention of stakeholders, the organisers 
have innovated in 202 by inviting people from all 
over the world to participate in a… virtual walk. 
People were invited to sign up to participate, 
regardless of location, then to choose to walk/run 
with their family or team (while respecting local 
rules of social distancing).

Access to good quality, affordable mental health 
care has been undermined by the pandemic 
and has been reinvented to fit the current 
global situation. Thanks to the development of 
digital technologies, it is now possible to treat 
many disorders using virtual reality. This digital 
behavioural and cognitive therapy is very 
successful in Europe. (source:psychologies.com). 
The advantage of virtual therapy is that it is less 
brutal than real exposure to the situation that is 
causing the anxiety or obsessive disorder. The 
advantages are also those of time and economy. 
A virtual therapy session lasts between 30 and 40 
minutes, whereas a classic session would last 3 
hours or more.

While these innovations are promising, there 
is still some way to go to strengthen the 
standardization of the methods and to verify 
the transfer of the benefits gained to real life 
situations. That is why the World Mental Health 
Day campaign in 2020 aimed to encourage 
investment in mental health.

TECH, INNOVATIONS & TRENDS

TECHNOLOGICAL INNOVATION 
in the service of mental health



ACG / Client event for OCTOBER
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Regarding the award Ethiopian group CEO, Mr. Tewolde 
Gebremariam remarked, “Keeping up with the same phase as before 
Covid had been a challenging task. However, here at Ethiopian 
we never gave up, keeping our loyalty of serving at all times to our 
customers, we never stopped flying. The awards we received today 
are proof of our consistent effort to provide our passengers with a 
world class service at ups and downs at all geographies across the 
globe. As a customer focused and market driven airline, a SKYTRAX 
award where winners are determined based on the votes of travellers 
manifests the airlines’ journey in the right direction thus it is with deep 
pleasure that we accept these awards.”

Ethiopian Airlines Honoured with Multiple Prestigious Awards at SKYTRAX 2021 
World Airline Awards

Ethiopian Airlines, the largest Aviation Group in Africa, is pleased to 
announce that it has been honoured with four awards at the SKYTRAX 2021 
World Airline Awards. Ethiopian has taken the crown for:

 •  Best Airline in Africa 2021 for 4th consecutive years, 

 •  Best Business Class in Africa 2021 for 3rd consecutive years, 

 •  Best Economy Class in Africa 2021 for 3rd consecutive years and 

 •  Best Cabin Crew in Africa 2021. 

Moving 7 ranks up, Ethiopian Airlines has also been placed 37th in the World’s 
Top 100 Airlines for 2021 as voted by airline customers around the world.

EVENTSEVENTS



TIP of the  of the MONTH

1.  Keep your ear to the ground. 
Invest time and resources towards 
understanding the world around you 
beyond what directly affects your 
bottom-line. Avoid making assumptions. 
Instead, strategically commit resources to 
finding out what issues affect your target 
market and the world at large. 

2.  Do not be tone-deaf – involve your 
target market. 
The only thing worse than your target 
market thinking that you do not care is 
engaging incorrectly. The best way to 
engage in a relevant and sensitive way 
is to partner with your target market. In 
order to effectively engage with issues 
like youth unemployment, racial injustice, 
gender-based discrimination, or any 
other social justice issue, you must work 
with the affected people in developing 
strategies of engagement. Any plan of 
engagement that does not engage the 
affected parties is likely to come across 
as tone-deaf.

3.  Be strategic about implementation, 
and remember to embrace 
strategic communications 
Activism that is not targeted correctly is 
doomed to be a wasteful and ineffective 
endeavor. You need to ensure that 
the right people benefit from your 
activism. Put real structures in place 
to drive the implementation of your 
activities. Lastly, remember that effective 
communication is an essential part of any 
successful campaign.

4.  Make sure you actually care. 
The consumer is more informed than 
ever before. The continued growth of 
the internet and related technologies is 
making it virtually impossible to deceive 
your target audience. Disingenuous 
attempts at engagement will always be 
exposed and result in great damage to 
your brand reputation and brand loyalty. 
However, genuine engagement will lead 
to even greater benefit.

What does your company stand for? Does it care about what your target audience cares 
about? It is no longer enough for companies to have an excellent product in order to inspire 
brand loyalty. People today want to spend their hard-earned income on brands that stand for 
something important – ideally, something important to them and something that contributes 
towards making the world a better place. Some of the world’s biggest brands have managed 
to grow their respective market shares and customer engagement by strategically engaging 
with, and investing in, various social justice issues. When your audience believes that you care 
about making the world better, they grant you the platform to tell them about your product.

Here are some helpful pointers for meaningful engagement:

#MeaningfulEngagement
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GLANCE
FACTS ON MENTAL HEALTH IN AFRICA 
AND TIPS FOR YOUR MENTAL HEALTH

WHAT WAS THE THEME OF WORLD MENTAL 
HEALTH DAY 2021?
The World Federation for Mental Health 
announced that the theme of this year’s 
event is ‘Mental Health in an Unequal World’.

WHEN IS WORLD MENTAL HEALTH DAY IN 2021?
World Mental Health Day was on 10 October and 
was aimed at creating public awareness to make 
issues related to mental health a global priority. Efforts 
are also aimed at attracting investment support to 
improve treatment of mental health conditions.

1.  Value yourself: Treat yourself with kindness 
and respect, and avoid self-criticism. Make 
time for your hobbies and favorite projects, 
or broaden your horizons.

2.  Take care of your body: Taking care of 
yourself physically can improve your 
mental health. Get enough sleep. ...

3.  Surround yourself with good people: 
People with strong family or social 
connections are generally healthier than 
those who lack a support network.

4.  Give yourself: Volunteer your time and 
energy to help someone else. ...

5.  Learn how to deal with stress: Like it or not, 
stress is a part of life. ...

6.  Quiet your mind: Try meditating, 
Mindfulness and/or prayer. Relaxation 
exercises and prayer can improve your 
state of mind and outlook on life.

7.  Set realistic goals: Decide what you want 
to achieve academically, professionally 
and personally, and write down the steps 
you need to realize your goals.

8.  Break up the monotony: Although our 
routines make us more efficient and 
enhance our feelings of security and 
safety, a little change of pace can perk 
up a tedious ...

9.  Avoid alcohol and other drugs: Keep 
alcohol use to a minimum and avoid 
other drugs. ...

10.  Get help when you need it: Seeking help is 
a sign of strength — not a weakness. And 
it is important to remember that treatment 
is effective.

Ten Things You Can Do for Your Mental Health
uhs.umich.edu/tenthings

      FACTS YOU DIDN’T KNOW ABOUT MENTAL HEALTH IN AFRICA

1.  More people are in need of mental health services now than ever before
2.  Depression is a silent epidemic. The majority of African women don’t have 

access to mental health services
3.  There are proven solutions, but they aren’t widely used
4.  Ignoring mental illness has wide-reaching impacts beyond the individual 

experiencing it

HOW ARE MENTAL HEALTH ISSUES 
TACKLED IN AFRICA?
Innovations, many pioneered in Africa, 
are making mental health treatment 
more possible and affordable, but more 
needs to be done. In tackling mental 
health issues, the rest of Africa and the 
world can learn a lot from initiatives such 
as the Friendship Bench in Zimbabwe.

HOW MUCH MONEY IS SPENT ON MENTAL 
HEALTH IN SOUTH AFRICA?
South Africa spends 5% of the health budget on 
mental health. Nearly one in four mental health 
patients who are discharged from hospital 
relapse after three months and are re-admitted.

TEN THINGS YOU CAN DO FOR YOUR MENTAL HEALTH

At a

https://uhs.umich.edu/tenthings
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Q: Tell us about your background in 
Communication. How did it start?

A: I don’t define myself as someone who was 
born to be a communication expert, and I’m very 
reserved by nature. But if there is one thing that 
is certain, it is that even before the age of 10, I 
knew that I wanted to help others and to protect 
the vulnerable. But I didn’t know what form that 
would take yet. My parents expected me to go 
for a career related to law, but  I pictured myself 
more as a diplomat or in a profession that would 
allow me to defend the interests of the voiceless 
(especially women and children) in high places. 
Guided by this vision, I undertook communication 
studies because I discovered that I had an 
aptitude for communication related professions, 
followed by studies in humanitarian and 
development work. Of course today, through 
my work at ACG, I work to bring visibility to and 
amplify the voice of organizations that through 
their actions improve the lives of thousands of 
Africans. Besides that, I offer communication 
consulting services as a volunteer for an NGO 
(where I initiate partnerships with private sector 
organizations to finance their needs), and various 
social entrepreneurs. In short, you will understand: 
social impact work is my thing.

Q: What are some of the communication needs 
that you have identified for brands entering 
Abidjan, Côte D’ivoire market?  

A: Most brands entering the Ivorian market need 
to have a good knowledge of the trends and 
a further understanding of consumer habits 
and behaviour. Also, as they want to know and 
generate sales quickly, as more often than not, 
they do not always have large communication 
budgets. There is an increasing demand for 
digital services to ensure a certain visibility without 
necessarily being present on all traditional media 
channels.

Q: What are some of the trends you have seen in 
recent years when it comes to communications/
business in Cote D’ivoire? 

A: If there are two things that are continuously on 
demand, it is of course digital, which is on the 
rise, but also events. I think it’s cultural. 
The face-to-face relationship is still extremely 
important. This notion of human warmth that 
characterises African societies is also reflected in 
the way we communicate and do business.  I 
was also surprised to see that parades, proximity 
events are tactics that still produce results! I’m 
not forgetting mobile marketing. The market has 
more than 30 million subscribers!

Q: What challenges do you see within the media 
and communication sector in Cote D’ivoire? and 
in Africa in general?

A: In my opinion, the margins of the agencies, 
which are still low due to the downward review 
of budgets, which is  linked to the health context. 

TALKING TO
AFRICA



Q: What advice/tips would you give to any brand 
considering doing business in Cote D’ivoire?  

A: As a repatriate, I must admit that I myself am in 
the process of rediscovering the Ivorian market. 
But I would advise any company planning to 
set up there not to duplicate a business strategy 
implemented in another region. Find out what 
Ivorians want and know how to speak to their 
hearts. Be creative and feel free to experiment 
with new approaches. The advantage is that 
the Ivorian market is dynamic, open to trends 
and foreigners. Ivorians are sensitive to humour, 
chic and value. The days of tinkering with in-
house communication are over. There are several 
communication companies in the market. 
Entrust your preliminary research, the conception 
and the implementation of your strategy to 
professionals, in order to have  perfect control of 
your communication. Your brand is paramount, 
don’t mess around. You have to contextualize, be 
close to your target audience. Adopt a personal 
relationship.

Q: What challenges does Africa Communications 
Media Group solve for clients?

A:  ACG provides the full suite of communications 
and reputation management services, including 
strategy development, media relations, crisis 
management, digital media (including social 
media and community management), thought 
leadership, and content production. We 
understand complex and competitive African 
markets, and we design our solutions to meet 
these communication environments while 
upholding clients’ priority needs and business 
goals. This winning formula is the driving force 
behind our successful campaigns, and the reason 
we are recognised as industry leaders and expert 
storytellers.

Q: What are the top 5 things you think 
communicators need to address in Francophone 
countries? 

A: - 1. Contextualise
 - 2.  Do not neglect human 

interpersonal relations
 - 3.  Need to be culturally attuned (adapt your 

brand language to the local culture)
 - 4. Make your brand loved
 - 5.  Diversify your communications tools. Use 

digital communications tools in parallel 
with traditional media. Certain traditional 
media tactics till work. Don’t forget; we are 
in the digital age, but rural areas in Africa 
are dense and not all have access to 
technology yet!

Q: Any other comments, anything else you would 
like to add? 

The economic fabric in which we communication 
professionals operate is not very large. The major 
industries interested in communication are Telco, 
FMCG and banking/insurance. We are all sharing 
the same piece of cake. Few communication 
budgets exceed one million dollars. We have to 
be innovative and professional in order to keep 
our budgets, while ensuring outstanding customer 
service. 

The final word: Find out what a meaningful life 
means to you. Then go for it!

AFFILIATE/PARTNER: 
Abidjan Cote D’ivoire

INTERVIEW WITH: 
Communications Consultant at Africa 
Communications Media Group 

INTERVIEWEE: 
Carême Kouamé
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ACG ONLINE

Need assistance with 
STRATEGIC PLANNING or COMMUNICATION 

for your brand?

Set up a free consultation with the ACG team by emailing: 
info@africacommunicationsgroup.com

mailto:info%40africacommunicationsgroup.com?subject=
https://www.facebook.com/ACGAfricacomms/
https://www.instagram.com/ACGAfricaComms/
https://twitter.com/ACGAfricacomms
https://www.linkedin.com/in/africommunicationsgroup/
https://africacommunicationsgroup.com/
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