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During the month of September, 
the United Nation observes 
International Day of Democracy.

According to Wikipedia - 
Democracy is a form of government in 
which the people have 
the authority to deliberate and 
decide legislation or to choose 
governing officials to do so. 

Democracy is a term all Africans are 
very familiar with as most countries and 
citizens have, at some point in their 
history fought for freedom and for their 
rights, be it from foreign rule, the right to 
vote, inclusiveness and equality. Closer 
to our field of expertise – the right to 
freedom of speech.  

Today, people feel they have the right to 
freedom of expression when using online 
conversational platforms. Society uses 
social media as a tool for freedom of 
speech and expression to promote their 
ideas, thinking and personal agendas. 
Online reputation needs to be factored 
in when exercising the right of expression. 

Hateful online behaviour occurs in many 
different ways. For example, through 
trolling, bullying and memes or artificially 
by way of bots. Malicious behaviour 
takes the form of online campaigns, 
and may have an overt political or 
financial motivation, posing a risk to the 
democratic process. 

Social media allows “voices” to be 
heard but as communicators, freedom 
of speech comes with responsibility and 
we have an obligation to ensure that 
the content we post, share or issue, be 
it on behalf of a client or in our personal 
capacity, is honorable and not fake. 

Fact checking is a must in the 
era of always-on news and the 
upholding of democracy.

ACG CEO AND CO-FOUNDER 

Mimi Kalinda

https://en.wikipedia.org/wiki/Government
https://en.wikipedia.org/wiki/People
https://en.wikipedia.org/wiki/Authority
https://en.wikipedia.org/wiki/Deliberate
https://en.wikipedia.org/wiki/Officials
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At least 27.4 million Nigerians earn below 
N100,000 per annum, a report by the Socio-
Economic Rights and Accountability Project 
(SERAP) has said.

The report, presented in Lagos last month, said 
the figure represented 48.9 per cent of persons 
living in poverty in the country.

The report is titled: “The Ignored Pandemic: How 
Corruption in the Health, Education and Water 
Sectors is Plunging Nigerians into Poverty.’’

Presenting the report, Elijah Okebukola, Senior 
Research Fellow at the Anti-Corruption Academy 
of Nigeria, an arm of the ICPC said the report’s 
survey covered the six geopolitical zones of 
the country.

The report states that 27.9 per cent of Nigerians 
living in poverty (more than 15.6 million) earned 
between N100,000 and N200,000 per annum.
It states that 10.7 per cent earned between 
N201,000 and N300,000 per annum while 12.5 
per cent earned more than N300,000 per annum.

“Poor people are victims and not perpetrators 
of corruption in the health, education, and 
water sectors. “States did not have documented 

policies for helping people living in poverty or 
people earning low income to have access to 
healthcare, education, and water.

“Even if these policies existed, they were 
not known to public officers who serve the 
people living in poor neighbourhoods,’’ 
Mr Okebukola said.

27.4 million Nigerians earn 
less than N100,000 yearly 

The report issued by the Socio-Economic Rights and Accountability Project 
(SERAP) says of Nigerians living in poverty (more than 

15.6 million) earned between N100,000 and 
N200,000 per annum.

27.9%

READ MORE
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https://www.premiumtimesng.com/news/top-news/482669-27-4-million-nigerians-earn-less-than-n100000-yearly-report.html


At the end of August this year, the UN  
celebrated the enormous contributions 
the African diaspora has made in every 
field of human endeavour, marking the 
first-ever International Day for People of 
African Descent.

UN Secretary-General 
António Guterres called for a 
greater commitment to advance the 
promise of equality, justice and dignity 
for all, in his inaugural message.

LONG OVERDUE

“It is a long overdue recognition of the profound 
injustices and systemic discrimination that people 
of African descent have endured for centuries, 
and continue to confront today,” the Secretary-
General said.

“And it is an urgent call to action for everyone, 
everywhere, to commit to rooting out the evil of 
racism.”

More than 200 million people in the Americas 
alone identify as being of African descent.  
Millions more are located worldwide outside the 
African continent.

Whether as descendants of the victims of the 
transatlantic slave trade, or as more recent 
migrants, they are among some of the poorest 
and most marginalized groups, the UN said.

Last December, the UN General 
Assembly adopted a resolution establishing the 
International Day.

The objective was “to promote greater 
recognition and respect for the diverse 
heritage, culture and contribution of people 
of African descent to the development of 
societies, and to promote respect for human 
rights and fundamental freedoms of people of 
African descent”.

UN marks first 
International Day 
for People of 
African Descent

READ MORE
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NOW IS THE MOMENT

The resolution also recalled two related UN 
initiatives: the 2001 World Conference against 
Racism, Racial Discrimination, Xenophobia 
and Related Intolerance, held in Durban, South 
Africa, and the declaration of the International 
Decade for People of African Descent, which runs 
through 2024.

“Twenty years after the Durban Declaration 
and Programme of Action, and more than 
halfway into the International Decade for 
People of African Descent, we are experiencing 
unprecedented momentum towards ending 
the global scourge of racism,” said the 
Secretary-General.  “We must not squander this 
opportunity.”

Costa Rica spearheaded efforts to create 
the International Day. The Central American 
country changed its political constitution in 2015, 
defining itself as a multiethnic and multicultural 
nation.

Jan André Solano is a university student and 
activist from Limón, a city on the Caribbean 
coast of Costa Rica, who admires the late civil 
rights icon, Dr. Martin Luther King Jr.

He recently participated in a UN initiative that 
collects the stories of various people of African 
descent in his homeland, who also share their 
accomplishments, challenges, hopes and 
life lessons.
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https://www.un.org/en/observances/african-descent-day%22%20/l%20%22:~:text=The%20International%20Day%20for%20People,against%20people%20of%20African%20descent.
https://www.un.org/en/observances/african-descent-day%22%20/l%20%22:~:text=The%20International%20Day%20for%20People,against%20people%20of%20African%20descent.
https://www.un.org/en/observances/african-descent-day
https://www.un.org/sg/
https://www.un.org/sg/
https://www.un.org/sg/en/node/258830
https://undocs.org/A/RES/75/170
https://africabusiness.com/2021/08/31/un-marks-first-international-day-for-people-of-african-descent/
https://www.un.org/WCAR/durban.pdf
https://www.un.org/WCAR/durban.pdf
https://www.un.org/WCAR/durban.pdf
https://www.un.org/en/observances/decade-people-african-descent
https://www.un.org/en/observances/decade-people-african-descent
https://www.un.org/WCAR/durban.pdf
https://www.un.org/WCAR/durban.pdf


Nesta Challenges announce the launch of 
the Afri-Plastics Challenge. The Challenge will 
involve a public competition that will reward the 
best solutions from across sub-Saharan Africa to 
addressing marine plastic waste in developing 
countries in a way that promotes gender equality 
and empowerment of women and girls. 

The competition’s first strand, Accelerating Ideas, 
invites entrepreneurs from across sub-Saharan 
Africa to showcase their best innovations 
designed to improve plastic waste management 
in a socially and environmentally responsible 
way, and to reduce the presence of marine 
plastic litter across Sub-Saharan Africa. The 
Challenge calls for applications from registered 
non-governmental organisations (NGOs) and 
small and medium-sized enterprises (SME) that 
have proof of concept and the ability to scale 

nationally or regionally to reach a high target 
number of people, particularly engaging women 
and girls.

Over 17 million tonnes of waste are generated 
by sub-Saharan Africa annually, and only 12% 
of plastic waste is recycled. The Afri-Plastics 
Challenge seeks to find innovators with scalable 
and sustainable solutions to prevent plastic 
waste from entering the marine environment in 
sub-Saharan Africa. While not limited by gender, 
the Challenge encourages women and girls to 
participate by submitting their solutions.

Over 220 million tonnes of plastic are produced 
each year across the world, and much of it ends 
up in oceans and other water bodies. In many 
African countries, approximately 12% of waste 
plastics are recycled and the rest are disposed 
of, burned or buried.
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Nesta Challenges Launches 
$14,500,000 Afri-Plastics Challenge 
and Seeks African Innovators in 
Plastic Waste Management.

Innovators interested in participating in the Challenge can learn 
more about the criteria and process for application by visiting

Applications close Wednesday 15th September 2021 12PM 
BST. The Afri-Plastics Challenge is funded by the Government 

of Canada, and delivered by Nesta Challenges.

CLICK HERE

BRAND
SPOTLIGHT

http://afri-plastics.challenges.org/


On 15 September, the United Nations observes 
the International Day of Democracy.

“Strengthening democracy also means 
embracing genuine participation in decision 
making – including peaceful protests – giving 
a real voice to people and communities 
that have traditionally been excluded. The 
silencing of women, religious and ethnic 
minorities, indigenous communities, people 
with disabilities, human rights defenders and 
journalists is an impediment to creating healthy 
societies. Democracy simply cannot survive, 
let alone flourish, in the absence of civic 
space,” said United Nations Secretary-General 
António Guterres.

It is unfortunate that the perception of 
governments on the African continent is still 
dominated by the figure of the long-reigning 
“strongman” ruler, or other forms of de facto 
autocratic juntas playing at democracy. The first 
category refers to the so-called “strongman” 
presidents who have ruled with an iron fist for 
decades, since taking power in some form of 
revolutionary moment (either an anti-colonial 
revolution or by deposing another strongman). 
Popular examples include the late Robert 
Mugabe of Zimbabwe, or Paul Biya of Cameroon. 
The second category refers to regimes that 
have recently deposed long-standing autocrats 
from the first category in the name of freedom. 
However, they often, and quickly, find themselves 

accused of the same abuses of power as 
their predecessors; for example, in Zimbabwe 
or Sudan. 

While I will be the first to admit that these 
stereotypical perceptions are still rooted in 
more truth than we should be comfortable with, 
they do not paint an accurate picture of the 
continent as a whole. They ignore the significant 
progress made on the continent when it comes 
to democracy, and most importantly, the African 
people themselves. To be clear, there is still a 
lot that is ugly when it comes to governance 
in Africa. In many countries, elections are still a 
volatile, and often violent, time. Many African 
leaders are still willing to use violence and 
oppression as a means of maintaining power, 
and many systems in Africa still allow for such 
abuses. The tragic death of hundreds of pro-
democracy protesters in South Sudan at the 
hands of security forces in 2020 comes to mind, 
and unfortunately, it is not an isolated example. 
After the 2018 elections in Zimbabwe, there were 
videos posted on social media sites showing 
security forces shooting live ammunition at 
unarmed protestors that were protesting the 
election results. As a Zimbabwean citizen, I find 
it painful how that last example does not inspire 
shock or horror, but indifference. Like many across 
the continent, we have come to expect such 
cruelty from our leaders – the worst part is that we 
have learnt to live with it.
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THE STATE OF 
DEMOCRACY IN AFRICA
By Dumisani Mupfuiutsa

ACG insightinsight

...
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When you take a closer look at the state of 
democracy in Africa, you begin to see real 
signs of progress and hope amid the doom and 
gloom. Although it is far from perfect, South 
Africa is an example of a flawed but functional 
democracy. Despite the many issues they still 
face, South Africa has consistently held free and 
fair elections with peaceful transfers of power 
after elections (even if only within the ANC). 
Key civil liberties such as freedom of speech, 
the right to protest, freedom of association, and 
freedom of sexuality are upheld and protected. 
Most importantly, the judiciary is strong, and the 
rule of law is largely enforced. Countries such as 
Mauritius, Cape Verde and Botswana have also 
continued to be exemplary democracies on the 
continent. 

The stories of military coups and dictators will 
naturally continue to steal the headlines. The 
coup in Guinea Conakry on 5 September 2021 
is another example of the precarious state of 
governance and democracy in Africa. For every 
example such as Ghana, which has experienced 
significant and consistent democratic growth 
and stability over the last two decades, there 
seems to be a negative example to match. 
When will it end?

When all is said and done, the most important 
consideration must be the African people. Too 
long have the protagonists of this story been 
ignored. The real story should be about the 
African people and written by African people. 
That is what democracy is about – for the 
people, by the people. Africans are making 
their voices heard, but is anyone listening? If 
no one is listening, what are we doing about 
it, as Africans? Too many stories about African 
democracy focus on the governments, power 
brokers, and international interests. It is time that 

we move away from articles such as this one, 
that focus on traditional norms and institutional 
statistics, and begin to tell the stories of the 
African people. How democracy is brewing (or 
not) at the grassroots level and what Africans on 
the ground are doing (or not doing) to progress 
democracy. Whether in an ‘autocratic’ state or a 
‘democratic’ one, discourses about democracy 
that do not speak to the people and about the 
people will continue to fail.

Many of the targets of Goal 16 are geared 
towards protecting democratic institutions.

READ ARTICLE

ACG insightACG insight

https://www.un.org/sustainabledevelopment/peace-justice/
https://www.un.org/en/observances/democracy-day
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TechCrunch reports that Wave, 
a Senegal based mobile money 
provider has raised $200 - million in 
a Series A round of funding.

The investment marks the largest-ever Series A 
funding round for a fintech start-up in Africa, and 
it values Wave at around $1.7-billion.

No other start-up company in Africa has 
managed to raise such an amount in a Series A 
round. OPay, likewise a fintech solution provider, 
managed to raise $400-million in the continent’s 
largest-ever venture capital investment during 
a Series C round. Interswitch followed OPay with 
its $200-million investment from Visa also during 
Series C funding.

The latest round by Wave was jointly led by four 
big-name backers, starting with Sequoia Heritage 
– an endowment-style fund and a separate entity 
that operates independently under the Sequoia 
brand – which was joined by Founders Fund, 
payment giant Stripe, and closed out by Ribbit 
Capital.  Others in the round included existing 
investors Partech Africa and Sam Altman, the 
former CEO of Y Combinator and current CEO of 
OpenAI.

Wave has gone from a spinoff of Africa/
Asia-focused cheap remittance company, 
Sendwave, to a mobile money service provider 
and one of Africa’s few start-up unicorns – start-
ups valued at over $1-billion- in just 4 years 
according to TechCabal.

Wave Closes Largest Series A Round 
for an African FinTech at $200-Million

LEARN MORE

https://www.itnewsafrica.com/2021/08/nigerias-opay-raises-400-million-in-largest-investment-round-by-african-startup/
https://www.itnewsafrica.com/2021/09/wave-finishes-largest-series-a-round-for-an-african-fintech-at-200-million/
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Hands-on with Facebook and Ray-
Ban’s first pair of smart glasses

On Thursday 09 September, the first pair of smart 
glasses made by Facebook and Ray-Ban went 
on sale. They’re called Ray-Ban Stories, and you’ll 
be able to find them pretty much anywhere 
Ray-Bans are sold.  The frames feature two-front 
facing cameras for capturing video and photos. 
They sync with a companion camera roll app 
called Facebook View, where clips can be 
edited and shared to other apps on your phone 
(not just Facebook’s own). There’s a physical 
button on the glasses for recording, or you can 
say “Hey Facebook, take a video” to control 
them hands-free.

And, perhaps most importantly, they look and 
feel like regular glasses.

With their core ability of taking photos and 
videos, Ray-Ban Stories are essentially a sleeker 

version of Snapchat’s Spectacles, which first 
debuted in 2016 to a lot of hype that quickly 
fizzled. These Ray-Bans don’t have displays in 
the lenses, like the latest Spectacles that were 
unveiled earlier this year. However, speakers on 
both sides of the frame can play sound from your 
phone over Bluetooth, allowing you to take a call 
or listen to a podcast without pulling your phone 
out. A touchpad built into the side of the frame 
lets you change the volume or play and pause 
what you’re hearing.

Ray-Ban Stories are the first product in a 
multiyear partnership between Facebook 
and the European eyewear conglomerate 
EssilorLuxottica, Ray-Ban’s parent company. While 
they’re limited in what they can do, Ray-Ban 
Stories are the most normal-looking, accessible 
pair of smart glasses to hit the market so far. 
Both companies also see them as a step toward 
more advanced augmented reality glasses that 
overlay graphics onto the real world.

LEARN MORE

TECH, INNOVATIONS & TRENDS

FACEBOOK ON YOUR FACE

https://www.theverge.com/2021/5/20/22445481/snap-spectacles-ar-augmented-reality-announced
https://www.theverge.com/2021/9/9/22662809/facebook-ray-ban-stories-camera-smart-glasses-hands-on


EVENTSEVENTS
ACG / Client events for 
AUGUST & SEPTEMBER
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The Afrifursa Fintech Summit was held on the 22nd of

September 2021 from 9am - 1pm ET/ 3pm - 7pm CAT.

The Afrifursa Fintech Summit launched its inaugural event virtually this 
month, presenting a unique opportunity to connect the African and 
Canadian fintech ecosystems. Participants at this highly anticipated 
Summit engaged in social impact partnerships through shared thought 
leadership, understanding of the fintech start-up environment, market 
intelligence, and awareness of B2B opportunities.
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1. Define your goals: You need to have 
a target to aim for, your goals will be the 
driving force of your social media strategy.

2. Who is your target audience? Once 
you have defined your goals, you need 
to identify who your target audience is. 
Drawing your social media strategy around 
them is imperative.If you want to create 
content that resonates with your audience 
you need to know who they are and what 
they care about the most. 

3. Select your social media platforms 
tactfully: Your business does not need to 
be available on all social media platforms, 
but create impact on a few that you are 
present on.  It is not quantity that matters, 
it’s the quality that counts. Substandard 
content across multiple platforms will 
not be effective.  Instead, research and 
plan a social media presence that will 
align with your goals and appeal to your 
target audience.

4. Set up a social media content calendar:  
There is a saying - failing to plan is planning 
to fail. A content calendar will help you 
organize and publish your content timely 
and effectively. The calendar will also 
improve team collaboration and give a 
more in-depth understanding of what works 
and what doesn’t.

5. Treat each social channel uniquely: 
People believe that using the same message 
across all their social media platforms is 
effective, this is untrue.  Each platform 
should be treated uniquely considering its 
functionalities,  functions as well as features.

A simple fact is that every business needs strong social media presence. It could be a small 
local shop or a large national corporation, social media remains an essential piece of a 
business marketing strategy. Social platforms can aid businesses in connecting with customers, 
increasing brand awareness and boosting business turnover. There are more than three billion 
potential customers using social media every month, and engagements on major platforms just 
keep increasing. This is how you get a piece of that pie:

monthmonth

#WeKnowSocialMedia
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What is happening to democracy in Africa?

COVID-19 has given them greater 

leverage, providing further pretext for 

postponing elections in Somalia and 

Ethiopia, muzzling opposition figures in 

Uganda and Tanzania, and imposing 

restrictions on media across the continent.

Governments across the continent become, with some exceptions, more authoritarian, Africans will be increasingly alienated from those claiming to represent them. Political instability can manifest itself in severe episodes of violence, 
as is already being seen in Ethiopia, 
Mozambique, and Nigeria.

The enforcement of pandemic restrictions 

by security services has often been brutal, 

provoking demonstrations in Kenya and 
even in more advanced democracies 
such as South Africa.

The pandemic is exacerbating a 
decline of democracy across sub-
Saharan Africa. To combat the trend, 
the United States and other partners 
should commit to the painstaking work 
of bolstering democratic institutions.

Before the pandemic, an increasing 

number of African heads of state had 

moved to undermine term limits or rig 

elections to remain in power.

A democratic decline, accelerated by 

the COVID-19 pandemic, is underway 

in sub-Saharan Africa. More Africans 

live under fully or partially authoritarian 

states today than at most points in the 

last two decades.

READ ARTICLE

https://www.apc.org/sites/default/files/impactCOVID-19-Africa.pdf
https://www.apc.org/sites/default/files/impactCOVID-19-Africa.pdf
https://www.theguardian.com/global-development/2020/jun/09/they-have-killed-us-more-than-corona-kenyans-protest-against-police-brutality
https://www.cfr.org/article/whats-happening-democracy-africa
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Q: Tell us about the background of 
Mediacraft Associate Limited. How 
did it start?

A: It started in 2003. I had just left my 
job at C&F Porter Novelli and I was 
wondering what next. I thought of 
getting another job, but deep down 
in me the entrepreneurial fire was 
simmering.

One of the prospective employers I 
approached was a gentleman who 
was running a HR consultancy firm. He 
took one look at my CV and invited me 
for a meeting. Then he told me, matter-
of-factly that, with my resume, and at 
my age (which was 45 at the time) I 
shouldn’t be looking for employment, 
but rather I should be the one employing 
people, and he encouraged me to set 
up my own shop. After that meeting I 
decide to stop job-hunting and rather to 
start my own practice. 

The rest, as they say, is history. That 
meeting turned out to be a turning point 
in my career. In September of that same 
year I started Mediacraft Associates.

Unfortunately, I couldn’t go back to 
thank him because he died shortly after 
in a plane crash.

Q: What are some of the 
communication needs that you 
have identified for brands entering 
the Nigeria market? 

A: I think that the major one, from the PR 
point of view especially, is understanding 
and navigating the local media culture 
and nuances. I have often said that the 
best PR is local.

Q: What are some of the trends 
you have seen in recent years 
when it comes to communications/
business in Nigeria?

A: The influence of technology, although 
this is universal, and not peculiar to 
Nigeria. 

Also, as the budgetary pressure 
increases, a shift in spending away from 
ATL to more cost-effective channels, of 
which I daresay PR is a major beneficiary.

TALKING
TO AFRICA

John Eboseyi Ehiguese is the founder and CEO of Mediacraft Associates Limited, one of 
the leading public relations and integrated brand communications consultancy firms 
in Nigeria. Mediacraft opened doors in September of 2003 and has an impressive list of 
clients including top multinational corporations.



Q: What challenges to do 
you see within the Media and 
communication sector in Nigeria? 
And in Africa in general?

A: Nigeria:  
The regulatory environment is not 
quite as robust as it should be and the 
standard of practice is still evolving. 
But the good news is that the situation 
is improving, with several attempts at 
self-regulation and the influence of 
foreign agencies, through affiliation 
arrangements with local ones, exposing 
them to global best practices.

Clients are also being more demanding, 
forcing practitioners to up their game.

A: Africa: 
Again, I think that the standard of 
practice is still relatively low, and that is 
probably one of the reasons why PR does 
not command the level of billings you 
find in other IMC elements.

Q: What advice/tips would you 
give to any brand considering 
doing business in Nigeria?  

A: Find local partners who really 
understand the terrain, to provide the 
necessary professional guidance.

Q: What challenges does 
Mediacraft Associate Limited solve 
for clients?

A: We understand the local media 
terrain, so we can provide the necessary 
guidance, to navigate it, and we tap 
into the tools and resources provided by 
our international affiliates, to ensure that 
we operate at global standards.

Q: Any other comments, anything 
else you would like to add? 

A: PR in Africa has a bright future, as 
the standards of practice and level of 
patronage improve.

INTERVIEW WITH: 
Mediacraft Associates Limited

INTERVIEWEE: 
John Ehiguese (Group CEO)

TALKING TO AFRICA
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https://mediacraft.ng/


ACG ONLINE

Need assistance with 
STRATEGIC PLANNING or COMMUNICATION 

for your brand?

Set up a free consultation with the ACG team by emailing: 
info@africacommunicationsgroup.com

mailto:info%40africacommunicationsgroup.com?subject=
https://www.facebook.com/ACGAfricacomms/
https://www.instagram.com/ACGAfricaComms/
https://twitter.com/ACGAfricacomms
https://www.linkedin.com/in/africommunicationsgroup/
https://africacommunicationsgroup.com/
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